


CSR Slogan: 

With limitless love, we aim
for a future filled

with children’s smiles.

Energizing people and society 
with super-entertaining creativity

In 1915, Universal Studios began to pro-
vide unprecedented and exciting experienc-
es to guests with the unconventional idea of 
opening up the backstage of filmmaking. In 
our 100-plus years of history since, we have 
always had at our core the spirit of entertain-
ing people with innovative creativity that 
pushes the boundaries of themed entertain-
ment. The first Universal Destinations & 
Experiences theme park outside the United 
States, Universal Studios Japan, opened in 
Osaka in 2001 to offer park visitors count-
less imagination-defying experiences that 
are “Super Emotional” and “Super Exciting.” 
Based on our desire to respect and under-
stand people’s needs, and help guests feel 
“Super Energized” by whisking them away 
from their everyday lives, we hope to pro-
duce a variety of experiences and stimulat-
ing entertainment, providing the power that 
drives people forward into tomorrow and 
helps society evolve toward the future. To 
achieve this, we will continue to challenge 
ourselves with our super-entertaining cre-
ativity that goes beyond the ordinary rules 
of entertainment.

Delivering “Super Exciting”
and “Super Emotional” experiences

to make our guests
“Super Energized”!

Theme Park
Business Slogan:

Executive Vice President &

General Manager

Tak Murayama



*1 One of Japan’s largest brand surveys conducted by Nikkei BP Consulting
*2 Based on TEA/AECOM Global Attractions Attendance Report (https://aecom.com/theme-index/)

*3 Awarded by IAAPA to the industry’s top theme parks

2026

2015
 “Universal Cool Japan” debut

2021
 “SUPER NINTENDO WORLD™” 
grand open

2007

2008

2011

2012

2023
USJ achieved the top ranking in the Consumer 
Survey category of “Brand Japan 2023*1”.

2022
Launch of “Universal Studios Foundation”

2024
New CSR slogan “LOVE HAS NO LIMIT”

2014
 “The Wizarding World of Harry Poter ™” 
open

2025
Universal Studios Japan receives “2025 
Applause Award”*3 and reported as 
Asia’s Most Attended*2 Theme Park

2001

2003

USJ

Milestones of Universal Studios Japan

anniversary

Official Theme
of 25th Anniversary Year

Since its opening, Universal Studios Japan has

always listened closely to guest feedback

and continually evolved its experiences.

"Universal Studios Japan celebrates its 25th anniversary—
a special year to discover new excitement in two ‘U’: USJ and You."

Total Donations: 71,674,768 yen;   Number of children who received smiles: 4,742FY2025

Universal Studios Japan’s 25th anniversary has been made 
possible through the support of many people.This year is an 
anniversary year to celebrate together with our guests.Through 
our social contribution initiatives, we will continue to collaborate 
with various stakeholders, including local communities, to 
create a future full of smiles for children.We remain committed 
to moving forward to achieve this goal.

Universal Studios Japan open “Universal Wonderland” open

Launched the attractions “Sesame Street™ 4 D 
Movie Magic” and “Shrek™ 4 D Adventure.”

 “Hollywood Dream: The Ride” open

USJ hosted inaugural Charity Dinner Show

USJ Scholarship Program launches in 
partnership with Osaka Prefectural 
Scholarship Association

2022
Launch of “Thanks Love Weeks” 
(currently “Thanks Love Month”) 



Under the slogan “LOVE HAS NO LIMIT,” 

and with the belief that we can overcome anything, 

we share our Super Entertaining creativity

with all people and society.
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There are people for whom coming to this place gives hope.
There are people who are able to smile by coming to this place.

Universal Studios Japanʼs mission is to make as many people
“Super Energized” as possible with the power of entertainment.

And the place to make that happen isnʼt only limited to inside the park.

Under the slogan “LOVE HAS NO LIMIT,”
and with the belief that we can overcome anything,

we share our Super Entertaining creativity
with all people and society. 

We create a society where people respect each other.

We create an energized community
for the children of Osaka, which has supported us.

We create a sustainable environment that continues
to bring smiles to people’s faces.

We meet all of this with limitless love.
We strive for a future where childrenʼs smiles abound.
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USJ LLC engages in various social contribution activities aimed at creating a future full 
of children’s smiles. Leveraging our identity as a theme park operator, our CSR efforts 
feature collaboration with guests and stakeholders, entertainment-rich approaches, 
and various initiatives. We have also collaborated with local communities and 
companies in the past. In FY2024, we launched new volunteer activities involving 
guests. With limitless love and super-entertaining creativity, we continue to energize 
people beyond the park and in society.

What USJ Values
in Its CSR Activities

Toward a future filled with children’s smiles
— Expanding our activities hand in hand with society

Core Values

Collaboration
with guests
and other

stakeholders

NO LIMIT!
Entertainment-filled

initiatives

Explore the possibilities
of CSR activities

through the various
services offered

at the park

Led by the Executive Vice President & General Manager, we 
work collaboratively across the company based on strategies 
and activity plans.

CSR Promotion Framework
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Overview of USJ’s CSR initiatives

キユーピー株式会社 Recycling Learning Event

Coca-Cola Bottlers Japan

Financial Education
and Job Experience Workshop

Sumitomo Mitsui Card Co,.Ltd.

Online Seminar

Net One Systems Co., Ltd.

Tamakara Stickers

Kewpie Corporation

To Our GuestsCrew Member

Support
for Children’s home

Thanks Love Month

Circular economy

NO BORDERS

Promote Understanding 
of Barrier-free Intiatives

Promotion of Arts
and Cultural Activities

ART HAS NO LIMIT 

Support for People
with Intractable Diseases

Make-A-Wish

Provision of educational opportunities

USJ Scholarship Program

Accessibility

Corporate
Marketing
Partners

In Park Local Communities
Funding support
through Charity

Dinner Show

By collaborating with guests, crew members, local communities, and corporate 
marketing partners, we are expanding the scope of our activities both internally 
and externally.
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Connection
with Society

We are committed to initiatives that inspire “awareness” of 
people and society through the park’s entertainment, with 
the aim of contributing to a brighter future for children. In 
addition to activities within the park, we devote ourselves 
wholeheartedly to contributing to local communities. 
Working in collaboration not only with local governments, 
including the Osaka prefectural government and the city of 
Osaka, but also with corporate marketing partners, we 
engage in a wide range of initiatives to help society and 
local communities grow and thrive.
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On July 5, 2024, the Lost World 
Restaurant reopened with the park’s 
largest lineup of plant-based menu 
items, supporting food diversity for 
international visitors and guests with 
dietary needs so that anyone can 
choose and enjoy meals with peace of 
mind.

Expanding Plant-Based
Menu Options

 Guests with disabilities who 
have difficulty waiting in lines 
can use the Guest Support 
Pass. English guidance was 
added in 2025, making use 
easier for international guests. 
All restaurants and shops also 
allow assistance dogs (e.g., 
guide dogs).

Universal Studios Japan offers wheelchair-accessible attractions, subtitle 
display glasses, support stickers, tactile maps, and more. 

Barrier-Free Initiatives for All Guests

A plant-based menu is comprised 
of items made entirely from 
plant-based ingredients and does 
not contain any animal products 
(meat, seafood, eggs, dairy, or 
honey), including in secondary 
ingredients such as food additives.

※What is a plant-based menu?

I’m promoting accessibility so that our park will become a place 
where everyone—regardless of whether they have a disability—
can get energized. Every day, we are working step by step to 
expand the service even more. By continuing to build up small 
improvements, we will keep moving forward so that we can 
deliver “Super Energized” experiences to all of our guests.

Ayako Umehara　Manager, Attraction Operations Department

INTERVIEW 

Initiatives at the Park

▲ “Tempura Meal” served at “SAIDO”, 
　 a stylish Japanese restaurant
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The total donation for this fiscal year (December 1, 2024–November 
30, 2025) will reach 10 million yen, including contributions collected 
through the social media charity campaign #FindLove! on Interna-
tional Charity Day (September 5). Donations will be made again to 
Osaka Prefecture’s “Children’s Bright Future Fund,” as well as newly 
to the Osaka Welfare Fund and the Japan Environmental Associa-
tion’s Children’s Eco Club.

As part of efforts to create a future full of children’s smiles, USJ began selling the LOVE HAS NO 
LIMIT Charity T-shirts in August 2024, with a portion of sales donated. In July 2025, the third collab-
oration launched with COIN PARKING DELIVERY, a popular contemporary masked artist supported 
widely by the social media generation. 

While enjoying the park, 
guests can participate in social contribution
through the LOVE HAS NO LIMITcharity project

Initiatives
at the Park
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From May 9 to June 15, 2025, as USJ held THANKS LOVE MONTH 2025, a special period encourag-
ing guests to express appreciation, love, and praise to important people in their lives. Aimed at 
establishing a new cultural month of gratitude, the initiative expanded further through special 
outreach classes at elementary schools and a special event at Expo 2025 Osaka, Kansai, Japan. With 
uniquely USJ-style excitement, the park created opportunities for people to say ‘thank you’ and 
helped spread gratitude throughout society.

THANKS LOVE MONTH 2025: 
A special celebration filled
with gratitude and love

Initiatives
at the Park
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To build a workplace where every 
employee can maximize their full 
potential, USJ promotes under-
standing of psychological safety. 
Through workshops and semi-
nars that explore what psycho-
logically safe communication 
looks like, each employee learns 
to apply these concepts in their 
daily work.

Promoting Understanding of Psychological Safety
— Creating a Workplace Where Everyone Can Shine

To ensure that everyone, with or without a disability, can enjoy the park, 
we provide barrier-free service training for crew members. Starting with 
an understanding of disabilities, employees learn necessary services 
and appropriate responses, engaging in continuous training through 
hands-on practice.

Crew Barrier-Free Training

As part of ongoing efforts to deepen understanding of disabilities, USJ 
offers various workshops featuring external instructors. Among these 
efforts is the internal video series “Sign Language Classes.” These classes 
teach practical sign language that can be used within the park, with 
weekly updates shared on in-house digital signage and internal social 
media. By promoting recognition of sign language as a language—just like 
English or Chinese—USJ aims to increase the number of crew members 
proficient in sign language, fostering an inclusive environment where 
guests and crew with hearing impairments can feel safe and supported.

NO LIMIT! Sign Language Classes

Company-wide project “NO BORDERS,” launched in 2020, 
aims to create a workplace where employees respect and 
leverage each other’s individuality so that they can deliver 
“Super Energized” experiences to guests through “Super 
Emotional” and “Super Exciting” activities. With the goal of 
fostering a vibrant workplace for all, the project seeks to 
further strengthen USJ’s unique corporate culture.

Company-wide “NO BORDERS” projects

At USJ, we continue to nurture a culture that values mutual 
recognition, acceptance, and acknowledgment. We 
believe this mindset spreads smiles throughout society 
and leads us toward a hopeful future.

Deputy Director, Organizational Development, HR Department
Miho Takiguchi

INTERVIEW 

Initiatives
at the Park
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Kewpie Corporation and USJ jointly produced 
“Tamakara Sticker” eggshell upcycled stickers, 
distributed during the spring event “Universal 
Easter Celebration 2025.” The sticker base uses 
biomass plastic containing 51% eggshell powder 
recycled from Kewpie factories, reducing both 
plastic use and waste compared to standard 
stickers.

Universal Studios Japan is continuously engaged in a wide 
range of CSR initiatives. In this project, we believed that combin-
ing Kewpie’s strong brand presence with the park’s entertain-
ment value would enable us to deliver greater value to society.
By introducing seasonal changes to the sticker designs and 
incorporating opportunities for guests to enjoy interactions with 
crew members at the time of distribution, the initiative generat-
ed more than 10,000 positive responses on social media. Favor-
able feedback was received not only from guests but also from 
the crew members involved, resulting in a highly positive overall 
outcome.

This initiative was born from the shared commitment of both 
companies to environmental responsibility. Through the use of 
charming stickers, we believe we were able to convey the 
message that eggshells can be reused, as well as demonstrate the 
importance both companies place on caring for the environment.
The initiative also generated a significant number of posts on 
social media, and we hope that guests were able to enhance 
their environmental awareness while enjoying their time at the 
park. Looking ahead, we would like to continue taking on new 
initiatives that combine Universal Studios Japan’s strengths in 
engaging younger generations and inbound audi-
ences with Kewpie’s expertise in food.

Issue

Solution

— Ms. Nomura, Kewpie Corporation — Ms. Kamei, USJ

Eggshell Upcycled Sticker

In-Depth Interview
with the Project Lead

Kewpie　　USJ

We want society to better recognize Kewpie’s 
commitment to environmental sustainability.

Create stickers made from recycled eggshells and 
distribute them in the park. Adding special crew 
interactions during distribution makes the experience 
more memorable and enjoyable for guests.
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To support local communities and contribute to regional development, USJ has hosted a charity 
dinner show together with partner companies annually since 2008. In 2025, the event celebrated 
its 17th year, supported by 36 sponsoring companies. Matching the proceeds remaining after 
event expenses with an equal corporate gift, USJ generated a total of 18 million yen in charity 
funds. Of this, 15 million yen was donated to the Osaka Prefecture Scholarship (USJ Scholarship), 
and one welfare vehicle valued at 3 million yen was donated to a welfare facility in Osaka City.

17th UNIVERSAL WONDER NIGHT Held
with Partner Companies

Initiatives with community

So that children will never limit their own possibilities 
due to various barriers—such as economic circumstances 
or unequal access to experiences—at Universal Studios 
Japan, we will continue to contribute to building a com-
munity where children can believe in their future, pow-
ered by our “super-entertaining creativity.”

Manager, External Affairs Department
Tomoyuki Okuno

INTERVIEW 
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Established by USJ in cooperation with the Osaka Prefecture Scholarship Foundation, 
this grant-type scholarship supports high school students facing financial difficulty in 
pursuing higher education. Each selected student receives 1 million yen to help them 
achieve their dreams. Since its launch in 2011, the program has supported a total of 
197 students as of 2025.

On December 20, 2025, USJ and its corporate marketing partner, Universal City-
Walk Osaka, carried out a volunteer activity visiting the Torishima Children’s Cafe-
teria in Konohana Ward. Original Christmas goods and sweets donated by both 
companies were delivered to children, filling the venue with smiles. Volunteers 
prepared approximately 600 gift sets, which were then distributed to 14 children’s 
cafeterias and child-support locations across Konohana Ward.

USJ × Universal CityWalk Osaka:
Christmas Visit to Local Children’s Cafeterias

Supporting High School Students
PursuingTheir Dreams:
The Osaka Prefecture USJ Scholarship Program

Initiatives
with

community

CSR Report 2026UNIVERSAL STUDIOS JAPAN 14



On January 13, 2025, USJ performers and popular park 
characters, including Reika Ayanokoji, appeared at the 
Coming-of-Age ceremony held at Konohana Ward Com-
munity Hall. With vibrant performances, character greet-
ings were conducted for the first time, creating a uniquely 
USJ “Super Energized” celebration.

Park Characters Make a Surprise Visit:
Celebrating Coming-of-Age Day
in Konohana Ward

Since its opening, USJ has collaborated with Make-A-Wish 
Japan, inviting over 150 children with critical illnesses to 
the park. Crews work together to ensure each child feels 
safe, experiences joy, and creates special memories that 
can only be found here.

Supporting the Dreams
of Children Fighting Serious Illnesses

Since the Noto Peninsula earthquake, USJ has continued providing 
support through donations and supplies. In summer 2025, USJ coop-
erated with Osaka Prefecture’s initiative to invite children from the 
affected region for a free sightseeing trip to Osaka. Volunteers from 
across the company organized a special dinner party, attraction expe-
riences, and surprise moments, welcoming the children with heartfelt 
hospitality and creating an unforgettable, smile-filled day.

Bringing Smiles to Children in Oku-Noto:
A Special Surprise at the Park

Universal Studios Japan Foundation is a 
unique donation program allows employees 
to participate in social contribution activities. 
Contributors can choose to support Chil-
dren’s Future, Local Osaka Support, or Disas-
ter & Humanitarian Aid. Participants donate a 
desired amount from their monthly salary.

Initiatives
with

community
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With the hope of nurturing creativity in the next generation 
through the spirit of NO LIMIT, USJ held a special program 
called “ART HAS NO LIMIT!” Children from local elementary 
schools, special needs classes, and pediatric wards participat-
ed, creating unique art pieces that were combined into a 
Doraemon-themed mosaic displayed at Universal Cit y 
Station. The program encouraged free expression and 
creativity, emphasizing that “the answer lies within oneself.” 
This artwork was displayed at Universal City Station, the gate-
way to the park.

NO LIMIT! Art Project:
A Massive Mosaic Artwork
Created by 700 Children

 In the special class, an art director from our Entertainment 
Division served as the instructor, carrying the hope that 
children would discover their own potential through art. 
We emphasized the joy of drawing freely without being 
constrained by the idea of a “correct answer,” encouraging 
each child to express themselves and unleash their limitless 
creativity. When looking closely at the completed mosaic 
art, the fun and feelings embedded in each individual piece 
come through vividly.

Initiatives
with

community
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In-Depth Interview
with the Project Lead

Partnering with Coca-Cola Japan and Coca-Cola Bottlers Japan, 
USJ held an interactive event promoting bottle-to-bottle recy-
cling. Fifty-eight children and their families were invited to learn 
through original content such as the Bottle Loop Factory and an 
exhibition showing the inside of recycling boxes, concluding with 
a themed show.

By incorporating Coca-Cola’s 
educational programs into the 
event, participants were able to 
enjoy learning about recycling. The 
initiative successfully balanced 
education and enjoyment. 

Issue

Solution

— Ms. Yamagishi, Coca-Cola Japan — Mr.Kamihigoshi, USJ

Coca-Cola,
Coca-Cola Bottlers Japan
　  USJ

Using USJ’s enter tainment s trengths, we 
wanted to make recycling fun and attractive for 
society. Because recycling is often viewed as a 
chore, partnering with USJ allowed messages 
to reach new audiences through emotionally 
engaging content. This initiative also provided 
many insights for Coca-Cola. 

“Expanding Recycling”

Exciting Recycling Learning Event

We want consumers to understand the concept of “Bottle-to-Bottle” 
recycling.

Host interactive educational events that incorporate games and 
shows. By combining Coca-Cola’s expertise with USJ’s entertainment 
strength, the program creates enjoyable opportunities to learn 
about recycling.
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Targeted at junior and senior high 
school students living in child wel-
fare facilities, this seminar connect-
ed two Osaka facilities with a studio 
online. While USJ characters ener-
gized the atmosphere, Net One 
instructors taught practical digital 
safety skills such as online shopping 
and communication.

Online Seminar for Safe Internet
and Smartphone Usage

Net One Systems　　USJ

Project Lead’s Perspective

About 100 junior high school 
students from child welfare facilities 
participated in these workshops, 
learning essential financial literacy 
along with career experience pro-
grams led by USJ crew. The work-
shop encouraged students to reflect 
on their strengths, interests, and 
future career paths.

Financial Education
& Career Experience Workshops

Sumitomo Mitsui Card　　USJ

Project Lead’s Perspective

Net One sought to improve public awareness of its CSR activi-
ties, while USJ aimed to provide social skills to children in care 
facilities. By combining Net One’s lessons on safe smartphone 
and internet use and streaming support with USJ’s entertain-
ment experience, the collaboration achieved high originality. 
Participant surveys showed both 100% satisfaction and compre-
hension.

For the third session in 2025, the program focused on junior 
high students to provide more practical financial education. The 
program was planned with the hope of supporting children 
living in child welfare facilities so that they would not face finan-
cial anxiety after leaving care. Combining Sumitomo Mitsui 
Card’s expertise with USJ’s entertainment strengths earned 
high praise from participants, staff, and local authorities.
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Sustainability

We believe that the realization of a sustainable global envi-
ronment where all children can truly smile with peace of 
mind is an important issue. As a member of the Comcast 
NBCUniversal Group, we strive for the development of a 
park that acts towards a greener future while contributing 
to society.
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Beginning in November 2025, USJ launched the Green Street Illumination initiative for power-
ing lights entirely by electricity generated from 100% biodiesel fuel refined from recycled 
waste oil such as used french-fry oil from park restaurants. This initiative aims to promote a 
circular economy by effectively utilizing limited resources.

Expanding the Reuse of Waste Cooking Oil!
Illuminations Powered Entirely
by 100% Biodiesel Electricity

Circular Economy

USJ strives to remain a park that passes smiles 
and inspiration onto the next generation by 
contributing to a sustainable society through 
entertainment. We aim to create a model for a 
circular society in which guests can naturally 
participate in environmental efforts. 

Director of the Facility Service & Development
Kiyoshi Ebihara

INTERVIEW 

In 2024, USJ also started using B5 biodiesel-blended fuel for 
the boat engines of the popular ride attraction “Jaws.” By incor-
porating biodiesel into an attraction beloved since the park’s 
opening, guests can experience firsthand how USJ is making 
environmental progress.
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Recycled bag

To enhance efficient resource collection, USJ 
significantly increased PET bottle recycling bins 
across the park. There are now 57 bins installed in 
all areas, allowing guests to easily join recycling 
efforts and contribute to better resource utilization.

Recycling with Guests:
 Increasing the Number
of PET Bottle Recycling Bins

In FY2022, USJ introduced salad cups made 
from recycled PET without changing appear-
ance or functionality. In FY2023, several 
restaurants switched guest cutlery from plas-
tic to wood and began offering straw-less lids 
made from recycled plastic.

At Universal Studios Japan, we have been working to reduce the environ-
mental impact of single-use items. Since 2022, we have aimed to source 
more than 50% (by weight) of the containers, cutlery, and other items pro-
vided to guests in our restaurants from sustainable materials*.
With the introduction of bagasse containers—made from materials such 
as sugarcane residue—in July 2024, followed by a phased switch to 
bioplastic cups in 2025, over 50% of the products we sourced had 
sustainable attributes by the end of 2025.

*Sustainable materials: Materials that contain renewable resources such as wood 
and paper, recycled plastics, or bioplastics (not made with petroleum products).

Expanding the Use of Sustainable Materials

Key chain

To preserve the park’s atmosphere, decorative banners are used to con-
ceal scaffolding during construction. The banners were previously 
discarded after use, but we have developed upcycled* bags to make 
effective use of them. The bags will be distributed to some employees, 
with the aim of expanding this initiative into a variety of other items in 
the future. Also, in January 2024, keychains were created from old 
costumes. The keychains were sold in-house, with the proceeds donated 
to the Noto Peninsula Earthquake Relief Fund.

*Upcycling: the practice of giving new value to products
that would otherwise be thrown away and reusing them.

Adding new value to waste generated
at the park and reusing it

Circular
Economy
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In response to increasingly severe summer heat, USJ launched 
the company-wide Heat Countermeasure Project in 2025 to 
protect the safety of guests and the health and performance of 
crew working on site.

“Super Energized” 
Heat Countermeasures!

Carbon Neutral

To promote energy conservation, USJ has implemented large-scale LED lighting upgrades both inside and outside the 
park. Since 2021, the company has accelerated the introduction of LED lighting across park facilities, and in 2023, major 
LED upgrades were carried out in multiple locations, including cafés used by employees. These efforts have reduced 
CO2 emissions by over 800 metric tons over a five-year period, and by combining LED lighting with motion sensors and 
other systems, USJ has achieved even more effective energy savings.

Large-scale LED lighting throughout the park
to promote energy conservation
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USJ LLC is a member of Universal Destinations & Experienc-
es, a unit of Comcast NBCUniversal, which offers guests 
around the globe the world’s most innovative, thrilling and 
popular entertainment experiences. Universal Destinations & 
Experiences' portfolio of world-class theme parks features 
the industry’s most thrilling and technologically advanced 
film and television-based attractions, exceptional hotel and 
resort properties, and unique merchandise, games, culinary, 
virtual, and live entertainment experiences. All are designed 
to create immersive, memorable and emotionally fulfilling 
moments for people of all ages looking to take their accom-
modations and entertainment to new heights.

Location

Foundation
Capital
Business Description

Numbers of Employees

2-1-33 Sakurajima, Konohana-ku, 
Osaka 554-0031
December 27, 1994
5 billion yen
Operation, planning and related 
businesses of the theme park 
"Universal Studios Japan"
15,533 (as of December 31, 2024)

USJ LLC
Awards and Recognition

グループ会社

Letters of Appreciation

Group Companies

June 2017 
Kurumin Certification (government certification program for companies that 
are supportive of child-rearing) 

July 2018 
Dark-Blue Ribbon Medal Donation of scholarship funds to Osaka Prefecture 
lkueikai 

November 2019 
Received the letter of commendation for the company supporting special 
needs education from the Osaka Prefecture Education Committee Contribution 
to promoting employment of people with disabilities, including offering 
work experience for students with disabilities 

December 2019 
Kobe Kiwanis Society Public Interest Award Contribution to child welfare 
administration 

May 2020 
Dark-Blue Ribbon Medal Donation of scholarship funds to Osaka Prefecture 
lkueikai 

December 2020 
Excellent Supporter Special Award in the "Let's Reduce Plastic Bags" Chal-
lenge Campaign Organized by the Ministry of the Environment Activities for 
raising environmental awareness through entertainment 

October 2021 
Osaka City LGBT Leading Company Certification Certified as a three-star 
(highest-rated) company Dark-Blue Ribbon Medal Donation of scholarship 
funds to Osaka Prefecture lkueikai 

August 2022 
The Third "Osaka City Sexual Diversity Respect Award" 

January 2024 
Sports Yell Company 2024 Certification for the second consecutive year 

March 2024 
Excellent Corporation for Health Management 2024 (Large CorporationCat-
egory) Certification for the second consecutive year 

April 2024 
Osaka Prefecture Disabled Persons Support Company Certification updated 

October 2024 
Osaka City LGBT Leading Company Certification as the three-star company, 
the highest evaluation 

November 2024 
The highest award, "Gold" in the "Pride Index 2024" for the fourth consecu-
tive year 

December 2024 
The highest certification rank of "Best Workplace" regards to inclusiveness 
certified by Osaka Prefecture for the second consecutive year

Osaka Prefecture
• Osaka Prefecture lkueikai USJ Scholarship 
• Invitation to the USJ Wonder Kids Program 
• Kids Free Campaign 
• Donation to "Children's Bright Future Fund" 
• Invited children from nursing homes in Osaka prefecture 

to the park 

Osaka City 
• Donation of vehicles to welfare facilities 
• Invitation to the USJ Wonder Kids Program 
• Donation of merchandise 

Konohana ward 
• Donation of proceeds from the charity bazaar to "Fureai 

Bank" for 10 consecutive years 

Sakai City 
• Donation of vehicles to welfare facilities 
• Invitation to the USJ Wonder Kids Program 
• Donation of merchandise 

Osaka Prefecture lkueikai 
• Osaka Prefecture lkueikai USJ Scholarship 

Tokyo Council of Social Welfare 
• Donation of merchandise 

Education Bureau, Osaka Prefecture 
• Work experience internship program for middle school 

students from prefectural special needs schools and their 
parents/guardians
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Some imagery does not represent current operational and safety guidelines.

Duplication and reproduction are prohibited without permission of USJ LLC. 
Issued on June 2026

HARRY POTTER and all related characters and elements © & ™ Warner Bros. Entertainment 
Inc. Publishing Rights © J.K. Rowling.
© Nintendo
Sesame Street® and associated characters, trademarks and design elements are owned and 
licensed by Sesame Workshop.
© 2026 Sesame Workshop. All rights reserved.
© 2026 Peanuts Worldwide LLC
Woody Woodpecker TM & © Walter Lantz Productions LLC
Winnie Woodpecker TM & © Walter Lantz Productions LLC
Animation Celebration TM & © Universal Studios.
ⓒFujiko-Pro, Shogakukan, TV-Asahi, Shin-ei, and ADK
JAWS TM & © 2026 Universal Studios
Universal elements and all related indicia TM & © 2026 Universal Studios. All rights reserved.
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